
 
 

What this research is about 

Social media has changed how people learn about and 
share information. Social media has also helped 
people stay connected during the COVID-19 pandemic 
when they cannot get together in person. Many 
people use social media, like Twitter, to share 
information about COVID-19 or other health concerns. 

Many regions have used lockdown orders to slow the 
spread of COVID-19. Social isolation during lockdown 
can have a negative effect on people’s mental health. 
For some people, this can increase the risk that they 
engage in addictive behaviours, such as gambling. 
Some studies show increases in online gambling since 
the start of the pandemic. However, other studies 
show decreased gambling behaviour during lockdown. 
So, it is not clear how the pandemic has affected 
gambling behaviour overall. The effects may depend 
on the national and cultural contexts.  

This study looked at the public’s view of gambling 
addiction during the COVID-19 pandemic. 
Understanding the public’s view could help policy and 
intervention efforts. The researchers looked at what 
people tweeted about on Twitter shortly after the 
pandemic started. Specifically, the researchers 
wanted to find the main topics and feelings people 
expressed in tweets about gambling addiction. 

What the researchers did 

The researchers used computer software to search for 
and download tweets off of Twitter. Specifically, they 
searched for tweets posted from April 17 to the 24th, 
2020. They chose this time period because it was 
about one month after the World Health Organization 
(WHO) declared COVID-19 a global pandemic. The 
tweets had to be written in English and include some 

form of the words “gambling” and “addiction”. The 
researchers found 144 relevant tweets that were 
posted by 143 different Twitter users. 

Next, the researchers went through the tweets to 
prepare them for text analysis. To do this, they fixed 
spelling mistakes, replaced abbreviations with full 
terms (e.g., replacing “ty” with “thank you”), and 
removed irrelevant content. Then they used computer 
software to look for patterns in the words included in 
the tweets. Specifically, they looked for different 
topics or themes across tweets. They also looked for 
different emotions people used when tweeting about 
gambling addiction (such as anger, fear, and joy, etc.). 

What you need to know 

Social media helps people share information and 
ideas with others. During the COVID-19 pandemic, 
people can stay connected during lockdown using 
social media. The pandemic lockdowns in many 
countries may also affect gambling behaviour. This 
study looked at the public’s view of gambling 
addiction around the beginning of the global 
pandemic. Specifically, the researchers analyzed 
tweets about gambling addiction posted on 
Twitter in April 2020. They found 144 tweets 
about gambling addiction. Overall, the tweets 
expressed negative emotions about gambling 
addiction, such as fear and anger. The tweets also 
discussed the effect of lockdown on gambling and 
the psychology of gambling addiction. Other topics 
included the risks for people who stayed at home 
during lockdown, the most popular forms of 
gambling during lockdown, and how gambling 
advertisements could impact families. 

Using Twitter to explore the public’s view of 
gambling addiction during the COVID-19 
pandemic 
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What the researchers found 

The words people used most often when tweeting 
about gambling addiction were “drug”, “money”, 
“game”, and “bet”. Overall, the tweets showed more 
negative emotions than positive ones. Fear was the 
most common emotion in the tweets, followed by 
trust (or lack of trust), sadness, and anger. 

The researchers found five main topics in the tweets:  

1. Gambling addiction during the COVID-19 outbreak  
This was the most common topic in the tweets. 
People tweeted about how gambling affected 
people’s lives during the lockdown. They also felt that 
gambling operators and marketing reinforced 
problem gambling during lockdown. 

2. Risks and support for people who stay at home 
Some tweets focused on the specific harm of online 
gambling advertising for people who were sheltering 
at home during lockdown. They discussed gambling as 
being addictive like drugs. Some tweets promoted 
helplines that offer advice for gambling harms. 

3. Psychology of gambling addiction 
The tweets discussed the path from gambling to 
gambling addiction. They described gambling as an 
“impulsive behaviour” that can lead to “psychological 
addiction”. Others said that people do not realize that 
gambling is addictive until “it’s too late”. 

4. Forms of gambling during lockdown 
Some tweets discussed which types of gambling were 
more common during the pandemic. They mentioned 
the suspension of professional sports and the closing 
of casinos during lockdown. Some felt that online 
gambling and e-sports replaced in-person gambling. 

5. The impact of gambling advertising on families 
Finally, some people tweeted about the risks of 
gambling on families. Some people felt there were 
more gambling advertisements during lockdown 
overall. Others felt that gambling operators were 
trying to encourage vulnerable people to gamble. 
They mentioned that this could harm the families of 
people who gamble.  

How you can use this research 

Policy makers can use the findings of this study to 
understand the public’s view of gambling addiction. 
The researchers also suggest that mental health 
support organizations could use social media to share 
information about gambling addiction and 
treatments. Messages from mental health 
practitioners could help promote trust and improve 
the mental health of social media users.  
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About Gambling Research Exchange (GREO) 

Gambling Research Exchange (GREO) has partnered 
with the Knowledge Mobilization Unit at York 
University to produce Research Snapshots. GREO is an 
independent knowledge translation and exchange 
organization that aims to eliminate harm from 
gambling. Our goal is to support evidence-informed 
decision making in safer gambling policies, standards, 
and practices. The work we do is intended for 
researchers, policy makers, gambling regulators and 
operators, and treatment and prevention service 
providers.  

Learn more about GREO by visiting greo.ca or emailing 
info@greo.ca. 
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